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The “Dream & Design: A Design School Challenge” Official Rules 

NO PURCHASE NECESSARY TO ENTER OR WIN.  A PURCHASE OR PAYMENT 

WILL NOT INCREASE YOUR CHANCES OF WINNING. 

1. Eligibility: The “Dream & Design: A Design School Challenge” Contest (“Contest”) is 

only open to individuals who are: 

(a) Legal residents of the fifty (50) United States and the District of Columbia who 

are over eighteen years of age at the time of entry; and 

(b) Fully matriculated in an undergraduate or graduate course of study primarily 

focused on design in a college or university accredited by the National 

Association of Schools of Art & Design and located in the states of New York, 

New Jersey, or Connecticut.  To be eligible to win the Grand Prize (as defined in 

Section 5 below), an entrant must be a student in good academic standing 

(meaning that the entrant may not be on academic probation at the time of entry 

and at any during the Contest Entry Period, as defined in Section 2 below).   

An individual may submit multiple entries.  Once submitted, an entry cannot be revised, 

altered or withdrawn.  Employees of New York Media, LLC (“Administrator”), Delta 

Faucet Company (“Sponsor”) and their respective parent companies, affiliates, 

subsidiaries, franchises, agents, distributors, advertising and promotion agencies, 

fulfillment companies, and members of their immediate family (defined as a spouse, 

parent, sibling, child and respective spouses regardless of where they reside) and/or those 

living in the same household of such employee (whether related or not) are not eligible to 

enter. Sponsor and Administrator reserve the right, in its and their sole and unfettered 

discretion to disqualify an entry, or any portion thereof, which violates or potentially fails 

to comply with any provisions of these Official Rules.   

In entering the Contest, entrants confirm that they are eligible to do so and eligible to 

claim a prize.  Sponsor and/or Administrator may require entrants to provide 

documentation establishing that they are eligible to enter the Contest and substantiating 

their identity and school enrollment.  Failure to provide such documentation in a timely 

manner may result in disqualification from the Contest.  

The Contest is subject to all applicable federal, state, and local laws and regulations and 

void where prohibited. 

2. How to Enter: Entries for the Contest can be submitted commencing at 12:00 am Eastern 

Time (“ET”) on Thursday October 5
th

, 2017 and ending at 11:59 pm ET on Monday, 

October 16, 2017 (the “Contest Entry Period”).   

All entries (as described below) must be submitted by e-mail to Contest@NYMag.com 

during the Contest Entry Period.  Only entries submitted during the Contest Entry Period 

will be considered. 

mailto:Contest@NYMag.com
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Participation in the Contest constitutes each entrant’s full and unconditional agreement to 

abide by and be bound by these Official Rules and Sponsor’s and Administrator’s 

decisions, which are final and binding in all matters related to this Contest.  Winning a 

prize is contingent upon complying with these Official Rules and fulfilling all 

requirements set forth herein.  Without limiting anything set out elsewhere in these 

Official Rules, no automatic, programmed, robotic, or similar means of entry are 

permitted. 

Administrator’s computer is the official time-keeping device for the Contest. 

3. How the Contest Works:  To enter, visit TheCut.com/Contest (the “Contest Site”) 

during the Contest Entry Period and download an entry packet which includes:  a 

1200x700 pixel project base in JPG, PSD and PPTX formats; a product catalogue 

available to view as either a static PDF or from the DeltaFaucet.com website from which 

to select faucet(s), showerhead(s) and other accessories; and a blank annotated product 

list (collectively, the “Entry Packet”).  Each entry must use all of the materials contained 

in the Entry Packet and consist of: 

(a) A concept board displaying the entrant’s personal design for a kitchen and/or 

bathroom using the pre-selected products from the Delta Faucet Company 

contained in the Entry Packet as inspiration (a “Concept Board”);  

(b) A completed annotated product list using the form included in the Entry Packet 

(the “Annotated Product List”) which must include the Delta Faucet Company 

products which the entrant included in his or her Concept Board; and  

(c) A description of the type of space that was inspired by the faucet and statement of 

no more than five hundred (500) words describing the entrant’s inspiration for 

his/her design of the Concept Board (an “Inspiration Statement”). 

 

Each entry must also contain the name, e-mail address, mailing address, telephone 

number, and anticipated graduation date of the entrant.  It is the responsibility of each 

entrant to notify Sponsor and Administrator of any change in contact details.  Neither 

Sponsor nor Administrator will be held responsible if an e-mail or other correspondence 

is not received.   

Each of the five (5) Finalists (as defined in Section 4 below) selected at the end of the 

First Judging Period (as defined in Section 4 below) will then have the opportunity 

compete for the Grand Prize (as defined in Section 5 below) by submitting a hand-drawn 

sketch or computer-aided design (CAD) drawing of such entrant’s Concept Board (each, 

a “Finalist Entry;” collectively, the “Finalist Entries”) between 12:00 am ET on 

Thursday, October 19, 2017 and 11:59 pm ET on Thursday, November 6, 2017.  The 

Concept Board, Annotated Product List, Inspiration Statement and Finalist Entries are 

referred to collectively herein as the “Submission Materials.”   

By submitting an entry, entrants agree (i) that the entry conforms to the Entry Guidelines 

and Content Restrictions described below (collectively, the “Guidelines and 
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Restrictions”); (ii) that Sponsor and/or Administrator, in its sole discretion, may remove 

the entry and disqualify the entrant from the Contest if it believes, in its sole discretion, 

that the entry fails to conform in any respect to the Guidelines and Restrictions, which 

decision is final and binding and not subject to appeal; and (iii) not to use the entry for 

any other purpose during the Contest, including, without limitation, by posting the entry 

to any online social networks, without the express prior written consent of Sponsor and 

Administrator in each instance. 

(d) Entry Guidelines: 

(i) All information in the entry must be accurate and up-to-date, including 

names, e-mail addresses, mailing addresses, phone numbers, and 

anticipated graduation dates; 

(ii) The entry must be in English; 

(iii) The entry must be an original work; 

(iv) The entrants must have permission to use any material or elements in the 

entry that are not owned by the entrants and/or which are subject to the 

rights of third parties; 

(v) The entrants must have permission from individual(s) identified in the 

entry (if any) to use his/her/their name in the entry; 

(vi) The entry cannot have been made (in whole or in part) by any individual 

who is:  1) represented under contract (e.g., by a talent agent or manager) 

that would limit or impair Sponsor’s or Administrator’s ability to display 

an image of such individual in any media form; or 2) subject to an 

agreement that would make such individual’s appearance in a photo or 

other image a violation of any third-party right, or that may prevent 

Sponsor and/or Administrator from being able to use the entry in all media 

in perpetuity on a royalty-free basis, without payment or fee obligations. 

(e) Content Restrictions: 

(i) The entry must not disparage Sponsor, Administrator, or any other person 

or party affiliated with the promotion and administration of this Contest; 

(ii) The entry must not contain material that is inappropriate, indecent, 

obscene, hateful, tortuous, defamatory, slanderous or libelous; 

(iii) The entry must not contain material that promotes bigotry, racism, hatred 

or harm against any group or individual or discrimination based on race, 

gender, religion, nationality, disability, sexual orientation or age; 

(iv) The entry must not contain any material that promotes alcohol, illegal 

drugs, tobacco, firearms/weapons (or the use of any of the foregoing); any 
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activities that may appear unsafe or dangerous or are prohibited by law; or 

any particular political agenda or message; and 

(v) The entry must not contain material that is unlawful, in violation of or 

contrary to the laws or regulations in any jurisdiction. 

4. Winner Selection: 

(a) First Round of Judging: After the Contest Entry Period, all eligible entries will be 

reviewed and judged by an independent panel of five (5) judges who have the 

required knowledge and experience to apply the judging criteria as specified 

below (each, a “Judge;” collectively, the “Judges”), including New York 

Magazine’s Wendy Goodman as the lead Judge, based on the following criteria: 

(i) Creativity (50%); 

(ii) Originality; (45%); and 

(iii) Brand Representation; (5%). 

The first round of judging will commence on October 17, 2017 and end on 

October 19, 2017 (the “First Judging Period”).  At the end of the First Judging 

Period,  the Judges will select five (5) entries to receive a Finalist Prize (as 

defined in Section 5 below) (each of the five selected entrants a “Finalist;” 

collectively, the “Finalists”).  The Finalists will be notified by e-mail and/or 

telephone (in Sponsor and Administrator’s sole discretion), using the information 

set out in the entry.   

(b) Final Round of Judging: Between November 7, 2017, and November 10, 2017, all 

eligible Finalist Entries will be reviewed and judged by the Judges using the same 

criteria set out in Section (4)(a) above (the “Finalist Judging Round”).  On or 

about November 14, 2017, the Judges will name the Finalist with the highest 

score as the Grand Prize Winner.   

In the event of a tie in either the First Judging Period or the Finalist Judging Round, the 

entry with the higher score in the Creativity criterion will be deemed a winner.  If 

necessary to resolve a further tie, a winner will be determined by the highest score in the 

Originality criterion, and, if still tied, then the Brand Representation criterion will be used 

to resolve the tie and determine a winner.     

If a Finalist or the Grand Prize Winner cannot be reached after a reasonable effort has 

been made (as determined by Sponsor and Administrator in their sole discretion), or if 

any Finalist or the Grand Prize Winner is otherwise found to be ineligible, an alternate 

Finalist or Grand Prize Winner (as applicable) may be selected.  Unclaimed prizes will be 

donated to the accredited college or university where the selected Finalist or Grand Prize 

Winner was fully matriculated at the time of entry.  Any correspondence returned to 

Sponsor as undeliverable will result in disqualification and selection of an alternate 
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Finalist or Grand Prize winner (as applicable).  Correspondence will not be 

acknowledged. 

Judges’ scores will not be disclosed. 

5. Prizes: 

(a) Finalist’s Prize: Each Finalist will receive a five hundred dollar ($500.00 USD) 

scholarship to the accredited college or university in which the Finalist is fully 

matriculated at the time of entry.   

(b) Grand Prize: The Grand Prize Winner will also receive an additional nine 

thousand five hundred dollar ($9,500.00 USD) scholarship for a total prize of a 

ten thousand ($10,000.00 USD) scholarship to the accredited college or university 

in which the Grand Prize Winner is fully matriculated at the time of entry, and the 

design in his or her Finalist Entry will be built for Sponsor’s use in and in 

connection with Sponsor marketing.  If a Finalist or Grand Prize Winner has a 

pre-existing scholarship to his or her respective college or university, making his 

or her tuition balance less than the total prize value awarded to that Finalist or the 

Grand Prize Winner, then any unused portion of the applicable scholarship 

prize(s) will be donated to the college or university where that respective Finalist 

or Grand Prize Winner was fully matriculated at the time of entry.  The Grand 

Prize Winner will also receive, upon his or her graduation, an opportunity to 

interview with Noa Santos, CEO of Homepolish, Inc., so long as the Grand Prize 

Winner graduates from the accredited college or university in which the Grand 

Prize Winner is fully matriculated at the time of entry within four (4) years of 

completion of the Contest.  Sponsor and Administrator reserve the right to 

substitute Mr. Santos with another prominent member of the home design 

industry at their sole discretion.  

Total approximate retail value (“ARV”) of all prizes: $12,000.00 USD.   

Prizes are non-transferable and no substitution or cash redemption of any non-cash 

portion of a prize will be permitted.  Sponsor and Administrator reserve the right to 

substitute a prize (or portion thereof) with one of comparable or greater value, at their 

sole discretion.  Sponsor and Administrator will not be responsible for more than the 

stated number of prizes, or for any costs other than those expressly set out herein.  

Finalists and Grand Prize Winner are responsible for all federal, state and local taxes and 

any other costs, expenses or fees associated with prize acceptance and/or use not 

specified herein as being provided.  All prize details not specified herein are at Sponsor’s 

and Administrator’s sole discretion.  No difference between actual and approximate retail 

value will be awarded.  Payment and reporting of income and other taxes (if any), as well 

as costs not expressly stated but which may be incurred in connection with the acceptance 

and use of a prize, are the sole responsibility of the winner.   

For avoidance of doubt, neither the Finalist’s Prize nor the Grand Prize includes any 

employment with Homepolish, Inc., or any other company which Sponsor or 
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Administrator may engage to become involved in the Contest, nor is this Contest, or any 

aspect thereof, to be construed as an offer, or guarantee, of employment. 

Odds of winning depend upon the number of eligible entries received. 

6. Acceptance of Prize: Potential Finalists and Grand Prize Winner will be sent an 

Affidavit of Eligibility, Advertising/Publicity Liability Release, Independent Contractor 

and Transfer of Copyright form(s) (if applicable) (collectively, the “Forms”) via 

overnight delivery service (e.g., Federal Express) to the address(es) in such potential 

winner’s entry no later than November 24, 2017.  Any Forms returned to Administrator 

as undeliverable may result in forfeiture of the prize and selection of an alternate winner.  

Correspondence will not be acknowledged.  As a condition of being named a Finalist or 

the Grand Prize Winner, an entrant must complete, sign, and return the Forms within ten 

(10) days following the date of first attempted notification. If a potential winner cannot 

be contacted after a reasonable effort has been made (as determined by Sponsor and 

Administrator in their sole discretion), or fails to execute and return the Forms within the 

required time period, or is otherwise not in compliance with these Official Rules, an 

alternate winner may be selected.   

The Forms will, among other things: (a) certify that the Submission Materials, in whole 

or in part, have not won a previous prize/award or been previously published/reproduced; 

(b) certify that the Submission Materials are original to the entrant, and otherwise comply 

with the Guidelines and Restrictions; (c) re-affirm acceptance of and adherence to the 

terms and conditions contained in these Official Rules; (d) describe the specifics of the 

services the entrant may be asked to provide in connection with advertising and 

promoting Sponsor (including, but not limited to, any activities set out in these Official 

Rules); and (e) grant Sponsor and Administrator the right to use the entrant’s name, 

likeness, biographical materials and Submission Materials (including, but not limited to, 

as edited, adapted or otherwise modified or combined with other materials) for 

advertising, public relations and promotional purposes in all forms of media now known 

or hereafter devised (including, but not limited to Internet media and social media) 

without geographic or time limitation, notice, compensation, or other consideration by 

Sponsor, except where prohibited by law. 

As a condition of receiving a prize, each Finalist and the Grand Prize Winner also agrees 

to participate in all advertising, publicity, press and promotional events scheduled by 

Sponsor or Administrator in connection with the Contest. 

7. LIMITATION OF LIABILITY: 

By submitting an entry, each entrant agrees, on behalf of himself/herself and his/her 

executors, heirs and assigns (1) to be bound and abide by these Official Rules and all 

decisions of Sponsor, Administrator, and Judges, whose decisions are final, binding and 

not open to appeal; (2) to release and hold Sponsor, Administrator, Judges, and its and 

their respective directors, officers, employees, subsidiaries, affiliates, agents, divisions, 

agencies, licensors and advertising, media, promotional, or judging agencies and all 

suppliers (each, a “Released Party;” collectively, the “Released Parties”), harmless 

from any and all liability whatsoever in connection with the Contest, including without 
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limitation, causes of action, injury, damage, liabilities, suits, cross-claims or 

counterclaims, or any other claims arising out of or relating to participation in the Contest 

(including without limitation personal injuries and death and damage to, loss, or 

destruction of property), whether or not arising from the negligence of a Released Party, 

including but not limited to, third party claims that may be made against the entrant and 

claims arising out of or relating to the acceptance, receipt, possession or use/misuse of 

any prize, or claims based on any publicity or other public exposure of the entrant, 

including without limitation, claims concerning infringement or invasion of the entrant’s 

privacy or publicity, or defamation, or acts undertaken in preparation for or participation 

in the Contest, whether suffered by the entrant or a third party, and claims or actions of 

any kind whatsoever for injuries, damages or losses of any kind to persons or property 

which may be sustained in connection with the receipt, ownership or use of any prize or 

while preparing for, participating in or traveling to and/or from any Contest-related 

activity or otherwise; (3) to assume all risks, express or implied, associated with all 

claims released above, including without limitation, all risks concerning entry and 

participation in the Contest; (4) that she/he has no right to bring, and covenants not to 

bring, any claim, action, or proceeding of any kind or nature whatsoever against any of 

the Released Parties in connection with the Contest; and (5) THAT NONE OF THE 

RELEASED PARTIES HAS MADE, OR IS RESPONSIBLE OR LIABLE FOR, ANY 

WARRANTY, EXPRESSED OR IMPLIED, RELATIVE TO ANY PRIZE, 

INCLUDING, BUT NOT LIMITED TO, ITS QUALITY OR FITNESS OR 

MERCHANTABILITY, AND ALL PRIZES ARE TENDERED ON AN “AS IS” 

BASIS. 

Sponsor and Administrator reserve the right, in their sole discretion, to suspend, modify 

or cancel the Contest, or any portion thereof, if it cannot be run as originally planned, 

including but not limited to, by reason of tampering, infection by computer virus, 

unauthorized intervention or fraud; malicious software attacks, bugs or other problems; or 

force majeure or other causes beyond the control of Sponsor and/or Administrator which 

impair the integrity or corrupts the administration or security of the Contest.  In such 

event, Sponsor and Administrator reserve the right to conduct the Contest from among all 

eligible entries received (if any) prior to such suspension, modification or cancellation.  

Sponsor and Administrator further reserve the right to take whatever action it deems 

necessary or appropriate in connection with the administration of the Contest. 

Sponsor and Administrator are not responsible for any printing, typographical, 

mechanical or other error in the printing of the Official Rules, administration of the 

Contest or in the announcement of the prizes.   

If the Contest is cancelled for any of the reasons set out above, neither Sponsor, 

Administrator, Judges, nor any of the parties contributing to the Contest will be required 

to reschedule it and/or compensate any entrant for lost time, wages, fees, travel expenses 

or costs of any kind spent in preparing an entry.  Proof of submitting an entry will not be 

deemed to be proof of receipt by Sponsor and Administrator.  Sponsor and Administrator  

further reserve the right to disqualify any individual who tampers with the entry process 

and may prohibit an entrant from participating in the Contest if it determines that said 

entrant is attempting to undermine the legitimate operation of the Contest by cheating, 
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hacking, deception or other unfair practices or intending to abuse, threaten or harass other 

entrants. 

Entries using macro, robotic, script or other forms of automatic entry are not eligible and 

will be disqualified.  Entries will not be acknowledged or returned.  No mechanically 

reproduced entries are permitted.  Neither Sponsor nor Administrator nor its agents or 

representatives is responsible for (a) lost, late, illegible, incorrect, incomplete, 

misdirected, misaddressed, garbled or otherwise mutilated, stolen or delayed entries; (b) 

errors, omissions, interruptions, deletions, defects, destruction, theft or unauthorized 

access to, or alteration of entries or other problems (whether due to technical problems, 

human error or any combination thereof); (c) telephonic, mechanical, electronic, 

hardware or software program, network, Internet or computer malfunctions, 

communications line or other failures, or difficulties of any kind, including without 

limitation, server malfunction or by any human error which may occur in the processing 

of entries; or (d) any delay experienced by entrants due to (i) variations in the speed with 

which different Internet servers or connections receive, send and otherwise process digital 

information or (ii) any other technical reason, whether due to the nature of digital systems 

and the Internet or otherwise.  If there is a dispute as to the identity of an entrant, the 

entrant will be deemed to be the authorized account holder of the e-mail address listed on 

the entry.  The “authorized account holder” is defined as the natural person to whom the 

e-mail address is assigned by an internet service provider, online service provider or other 

organization (e.g., business, educational institution, etc.) that is responsible for assigning 

e-mail addresses for the domain associated with the submitted e-mail address.  The 

entrant may be required to show proof of being the authorized account holder. 

Failure to comply with the Official Rules will result in disqualification.  Without limiting 

anything set out elsewhere in these Official Rules, an entrant, Finalist and/or the Grand 

Prize Winner will be disqualified, at the sole discretion of Sponsor and/or Administrator, 

if s/he attempts (a) to enter the Contest through any means other than described in these 

Official Rules; or (b) to disrupt the Contest, circumvent the terms and conditions set forth 

in the Official Rules, or in any way tamper with any component of the Contest.  Each 

entrant agrees not to defame or disparage Sponsor, Administrator, and/or its affiliate 

companies. 

CAUTION:  ANY ATTEMPT TO DAMAGE ANY WEBSITE, UNDERMINE THE 

LEGITIMATE OPERATION OF THE CONTEST, AND/OR ABSCOND WITH OR 

MISUSE PRIZES IS A VIOLATION OF CRIMINAL AND CIVIL LAWS, AND 

SHOULD SUCH AN ATTEMPT BE MADE, SPONSOR RESERVES THE RIGHT TO 

SEEK DAMAGES OR OTHER REMEDIES FROM ANY SUCH PERSON(S) TO THE 

FULLEST EXTENT PERMITTED BY LAW. 

Each entrant understands that during the Contest Entry Period and thereafter, entries may 

be posted on Sponsor’s website, Administrator’s website, and/or other websites, social 

media platforms or pages and/or on the Internet; included, mentioned and/or discussed on 

local and/or national television and/or written about in newspapers, magazines, blogs, 

chat rooms, bulletin boards and elsewhere; and/or included in advertisements.  Each 

entrant acknowledges and agrees that neither Sponsor nor Administrator nor any of the 

Released Parties have control over the statements, opinions, discussions, comments or 
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otherwise made about the content of the entry or the entrant.  Without limiting anything 

set forth above, each entrant expressly releases the Released Parties from and against any 

actions, claims, injuries, losses or damages allegedly caused, directly or indirectly, by any 

such postings or comments. 

In the event there is a discrepancy or inconsistency between disclosures or other 

statements contained in any Contest materials (e.g., marketing, advertising or other 

ancillary documents) and these Official Rules, the Official Rules shall prevail, govern and 

control. 

8. Ownership of Submission Materials and Intellectual Property Rights: 

Sponsor does not claim any rights of ownership in any Submission Materials. 

Without limiting anything set out elsewhere in these Official Rules, in consideration of 

participating in the Contest, each entrant hereby grants Sponsor and Administrator a 

royalty-free, irrevocable, perpetual, non-exclusive, sub-licensable and transferable license 

to use, reproduce, modify, edit, publish, distribute, create derivative works from, and 

display the Submission Materials, in whole or in part, on a worldwide basis, and to 

incorporate the Submission Materials and/or any element or component thereof, into 

other works, in any form, media or technology now known or later developed, for any 

purposes, including, without limitation, promotion and marketing.  If necessary, an 

entrant will sign any documentation that may be required for Sponsor, Administrator, or 

its and their designees to exercise the rights being granted by the entrant to Sponsor and 

Administrator in these Official Rules. 

Each entrant warrants that his/her Submission Materials do not infringe any third party 

intellectual property, privacy, or publicity rights and that s/he is entitled to grant the 

license set out above. 

Sponsor and Administrator are the owners or the licensees of all intellectual property 

rights in their respective websites and other media, and in the material published on them.  

Those works are protected by copyright laws and treaties around the world.  All such 

rights are reserved. 

Without limiting anything set out elsewhere in these Official Rules, each entrant agrees to 

the use of his/her name, voice, image, likeness and biographical information by Sponsor 

and Administrator for publicity and/or marketing purposes, throughout the world, in all 

forms of media now known or hereafter developed (including Internet media and social 

media), in perpetuity, without geographic or time limitation, notice, or further 

compensation unless prohibited by law. Sponsor, Administrator, and its and their 

designees are not obligated to use any of the above mentioned information or materials, 

but may do so and may edit such information or materials, at Sponsor's and 

Administrator’s sole discretion, without further obligation or compensation. 

9. General: 
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Without limiting anything set out elsewhere in these Official Rules, if there is any reason 

to believe that there has been a breach of these Official Rules, the Sponsor may, at its sole 

discretion, exclude entrants from participating in the Contest. 

Except where prohibited and subject to the releases and other provisions of these Official 

Rules, each entrant: (1) agrees that any and all disputes, claims and causes of action 

arising out of or connected with the Contest or any prize awarded shall be resolved 

individually, without resort to any form of class action, and exclusively by state or federal 

courts situated in New York County, New York; (2) agrees that any and all claims, 

judgments and awards shall be limited to actual out-of-pocket costs incurred and in no 

event shall include attorneys' fees associated with participation in the Contest; (3) agrees 

that no indirect, punitive, incidental, special, consequential or other damages, including 

without limitation, lost profits, may be awarded (collectively, "Special Damages"); and 

(4) waives all rights to claim Special Damages and all rights to have such damages 

multiplied or increased.  SOME JURISDICTIONS DO NOT ALLOW THE 

LIMITATIONS OR EXCLUSION OF LIABILITY FOR INCIDENTAL OR 

CONSEQUENTIAL DAMAGES, SO THE ABOVE MAY NOT APPLY TO A 

PARTICULAR ENTRANT(S). 

The Contest and these Official Rules are governed by the laws of the State of New York, 

without regard to its conflicts of law rules. 

Any questions, complaints or queries shall be sent by email to the Sponsor at 

Contest@nymag.com. 

10. Entrant's Personal Information: Information collected from entrants is subject to 

Sponsor’s Privacy Policy https://www.deltafaucet.com/privacy-policy 

11. Official Rules/Winner’s List: 

The Official Rules will be posted on TheCut.com/Contest.  Individuals may also request a 

copy of the Official Rules by sending an email with the subject line “The Dream & 

Design: A Design School Challenge,” to Contest@nymag.com prior to October 12, 2017. 

Winners’ List requests will only be accepted between the end of the Contest Entry Period 

and October 12, 2017.  For a copy of the Winners’ List, send an email with subject line: 

The Dream & Design: A Design School Challenge, Winner’s List,” to 

contest@nymag.com, no later than November 10, 2017.  

12. Sponsor: Delta Faucet Company, 55 E. 111
th

 Street, P.O. Box 40980, Indianapolis, IN 

46280.   

https://www.deltafaucet.com/privacy-policy

