






A-List Invitations—
27,000 Subscribers 
(One email—$1,445 Net) 
New York’s passport to events, tickets 
to plays, fi lms, auctions, art openings 
and other exclusive off ers. 

Sponsorship Includes: 
-Opportunity to give away your product, 
 service or event invitation, exclusively 
 as part of the A-List Invitation 
 (sponsor provides giveaway)
- 25-word promotional text on teaser 
 page and confi rmation page
- 75–100-word promotional text on 
 invitation page and link to Website
- 300x250 ad on invitation page, 
 30kb max size
- 468x60 ad on teaser and invitation page
- 160x600 Tower ad on invitation, 
 30kb max size

Fashion Alert Featuring 
The Cut—70,000 Subscribers 
(One email—$1,750 Net) 
Daily, Monday through Friday
Year-round fashion coverage including 
extensive round-the-clock updates during 
the New York Fashion Week shows. And 
whenever New York publishes a fashion 
feature, we’ll let you know. 

Sponsorship Includes: 
- 25–40-word promotional text 
 and link to Website
- 160x600 Tower ad, 30kb max size 

Dedicated Email—
Minimum Drop: 10,000 Emails 
($.20 per email address) 
Send your marketing message, special off er, 
promotion, announcement or giveaway to 
New York’s most active consumers, with 
their permission. 

Sponsorship Includes: 
- Opportunity to target audience 
 by zip code, gender, age and other 
 demographic information
- Email sent out in both HTML and 
 text versions 
- Link to sponsor’s Website 
 (lead time is three business days)

Real Estate Round-Up—
6,500 Subscribers 
(One email—$1,000 Net) 
Every other Thursday
The latest real estate news and trends, 
including links to the hottest property sales 
and rental listings.

Sponsorship Includes: 
- 25–50-word promotional text 
 and link to Website
- 160x600 Tower ad, 30kb max size

neWsletters

Get your message in the inboxes of our information-hungry, 
opt-in subscribers.

more      

Acceptable fi le formats: 
JPEG, GIF or Animated GIF
(NO FLASH)



Best Bets Daily— 
64,000 Subscribers  
(One email—$1,500 Net) 
Daily, Monday through Friday
Monday’s Best Bets Daily is directly from 
New York magazine. Tuesday’s through  
Friday’s content is Web-exclusive. 

Primary Sponsorship Includes: 
- 25–50-word promotional text and  
	 link to Website
- 160x600 Tower ad, 30kb max size 

Second Sponsorship $553
- 25-word promotional text and link  
	 to Website 
- 160x250 image

Restaurant Insider— 
94,000 Subscribers
Every Monday  
Grub Street Digest— 
25,000 Subscribers  
(Six-email Package—$3,200 Net) 
Every Monday through Friday
Restaurant Insider newsletter is emailed  
to restaurant enthusiasts and industry  
professionals every Monday and includes 
links to reviews, previews, recipes and  
food trends. Grub Street Digest is emailed 
daily and includes lunch picks, available 
reservations and industry news. 

Primary Sponsorship Includes: 
- 25–50-word promotional text and link  
   to Website (Restaurant Insider only) 
- 160x600 Tower, 30kb max size 

Second Sponsorship $700 
(Restaurant Insider Only) 
- Side-of-page billing
- 25-word promotional text 
	 and link to Website
- 160x250 image

Vulture + Agenda— 
30,000 Subscribers 
(One email—$1,062.50 Net) 
Daily, Monday through Friday
Vulture’s news, interviews, videos and more 
keep you current. Agenda offers New York  
editors’ top picks for daily events around the city. 

Sponsorship Includes: 
- 25–50-word promotional text 
	 and link to Website
- 300x250 ad, 30kb max size 

New York Travels—
15,000 Subscribers 
(One email—$800 Net) 
Sent several times per month
Weekend getaways, five-point escape-plan 
destination guides to your year-end bonus 
“you only live once” dream trip, and much more. 

Sponsorship Includes: 
- 25–50-word promotional text 
	 and link to Website 
- 160x600 Tower ad, 30kb max size
- 2nd Position: 160x250 image, 
	 15kb max size

Daily Intel—
10,000 Subscribers 
(One email—$1,000 Net) 
Daily, Monday through Friday
Provides constant updates on New York 
players, politics, parties, business and real 
estate—it’s a late-afternoon digest of every-
thing that happened today.

Sponsorship Includes: 
- 25–50-word promotional text 
	 and link to Website 
- 160x600 Tower ad, 30kb max size

Acceptable file formats:  
JPEG, GIF or Animated GIF 
(NO FLASH)



News & Features 
- New York magazine cover stories 
- Daily Intel blog
- Party Lines
- Business, media, politics 

Restaurants 
- Weekly restaurant reviews with Chief 		
	 Restaurant Critic Adam Platt 
- Listings searchable by cuisine,  
	 neighborhood, price; menus 
	 powered by MenuPages.com; 
	 and critics’ recommendations 
- Restaurant news & openings 
- Recipe finder 
- Special annual guides: Cheap Eats, 
	  Delivery Guide, Where to Eat Now 
- Weekly newsletter 
- Grub Street blog 

Bars & Nightlife 
- Weekly “Bar Buzz” column 
- Concert listings 
- Bar search by neighborhood or feature
- Nightlife news, openings and closings
- Best of New York nightlife

Entertainment 
- Critics’ reviews on art, books, theater, 		
	 music, television and dance
- Weekly guides to the best cultural events 
- Interviews with artists, authors, actors, 		
	 musicians and other celebrities 
- Vulture blog 
- Concert and gallery listings

Fashion 
- Fashion guides, designer biographies,
	 runway coverage from New York, 
	 London, Paris and Milan 
- Weekly “Look Book” featuring a 
	 fashionable New Yorker 
- Video “Look Book” 
- Model Manual 
- The Fug Girls
- The Cut blog
- New York Look

Shopping 
- Best Bets
- Shop-A-Matic 
- Daily Sale Pick and 12-month 
	 sales calendar 
- Stores searchable by name, product 
	 and neighborhood 
- Tested: side-by-side comparisons  
	 of parkas, bottled water, cookies  
	 and anything else you can think of
- Store openings & news 

More Sections: 
Travel, Real Estate, Visitor’s Guide,  
Kids, Beauty, Weddings, Best Doctors, 
Classifieds, Movies, Best of New York

sections

Target an audience based on their interests, or  
reach out to those who love all things New York.



nymag.com Delivers…

Source: Nielsen//NetRatings @plan-Fall 2008, except *Omniture SiteCatalyst Sept. 2007–Aug. 2008 Average

A Growing Audience
Delivering on average over 5.3 million users* per month, nymag.com continues  
to grow, having increased its online traffic by 48% vs. one year ago.		

Educated Adults
1 out of every 4 users has a post-graduate degree.			 

Young Demographics
1 out of every 5 visitors to nymag.com is between ages 18 and 34.

Professionals
Nymag.com users are 38% more likely than the typical online user to be  
C-Levels/Owners.							     
				  
Affluent Consumers
35% of users earn $100,000+ per household and they are 66% more likely than 
the average online user to earn $150,000+.

Online Demographic Reader Profile
audience data 					     gender			 
Total Unique Audience:		  5,387,365*			   Women		  55%	

						      Men		  45%

household income 				    % comp 		  index 
Median = $77,006		  +12% higher than the U.S. norm.	
$50,000+						      73%		  109
$75,000+						      51%		  116
$100,000+						      35%		  134	
$150,000+						      17%		  166	

education 								      
Attended-College+					     90%		  116
Graduated-College+					     64%		  126
Post-graduate Degree					     28%		  123

age 									       
Median = 45			  3 years younger than U.S. norm.
18–34						      20%		  115
35–54						      53%		  111
55+						      26%		    76

occupation 								      
Professional/Managerial					     46%		  137
C-Level/Owner					       6%		  138



nymag.com Delivers…

Source: Nielsen//NetRatings @plan-Fall 2008 Release. Note—all “Purchase” targets reflect past 6 months; all “Influencer”  
targets reflect those who have provided frequent topical advice to others.

fashion & beauty					     % comp		  index	
Spent $500+ Online on Clothes/Shoes/Accessories in Past 6 Months	 15%		  287
Purchased Clothing/Shoes/Accessories Anywhere			   77%		  109
Purchased Jewelry Anywhere				    24%		  125
Purchased Cosmetics Anywhere				    40%		  138
Purchased Clothing/Shoes/Accessories Online			   43%		  155
Purchased Jewelry Online					       7%		  176
Purchased Cosmetics Online				    17%		  299
Fashion-Influencers 					     23%		  297
Beauty-Influencers					     19%		  358		

travel									       
Any Domestic Vacation Travel in Past Year			   87%		  108
Any Airline Travel in Past 3 Months				    40%		  125
Purchased Airline Tickets/Reservations Anywhere			   49%		  129
Purchased Airline Tickets/Reservations Online			   41%		  134
Any Foreign Vacation Travel in Past 2 Years			   42%		  165
Travel-Influencers 					     27%		  255		

consumer electronics							     
Own 2+ Computers					     71%		  128
Own Any MP3					     49%		  133
Own Any PDA					     20%		  136

home furnishings								     
Purchased Furniture/Home Accessories Anywhere			   42%		  158
Purchased Appliances/Housewares Anywhere			     9%		  274

entertainment								      
Purchased Event Tickets Anywhere				    41%		  144
Purchased DVDs/Tapes Anywhere				    49%		  148
Purchased CDs Anywhere					    39%		  160
Attended Cultural Events in Past Month				    57%		  170
Attended Movies in Past Month				    63%		  194
Purchased Event Tickets Online				    29%		  197
Purchased DVDs/Tapes Online				    23%		  233
Purchased CDs Online					     23%		  266
Purchased Movie Tickets Online				    19%		  308
Movie-Influencers					     54%		  285		

alcoholic beverages							       	
Consumed Any Alcohol in Past Week				    66%		  118
Consumed Any Beer in Past Week				    37%		  108
Consumed Any White Goods in Past Week (Gin, Vodka, Rum, Tequila)	 28%		  140
Consumed Any Wine in Past Week				    46%		  160
Consumed Any Brown Goods in Past Week 			   19%		  270
(Whiskey, Brandy, Cognac, Cordials/Liqueurs)		
Purchased Beer/Liquor/Wine Online				    10%		  566

investments								      
Current Market Value of Portfolio				    19%		  123
Any Online Investment Transaction in Past 6 Months			   16%		  191

poltical/community involvement						    
Attended Political/Community Involvement in Past Month		  20%		  230



Super Banner
728x90

Max File Size: 25kb 

Rectangle
300x250

Max File Size: 30kb

Button
260x60, Max File Size: 15kb

Tower
160x600

Max File Size: 20kb

Half Page
300x600

Max File Size: 40kb

production SPECS

File Type 
JPEG, GIF, HTML, Java  
(Enliven), JavaScript,  
Shockwave & Flash,  
Expand Banners 
(Enliven, Bluestreak) 

Link 
Indicate exact URL for link



rates

Tower Ads—$30 Net CPM 
160x600, Maximum 15kb, Premium Maximum 25kb 

Super Banner Ads—$23 Net CPM 
728x90, Maximum 15kb, Premium Maximum 25kb 

Rectangle Ads—$40 Net CPM 
300x250, Maximum 15kb, Premium Maximum 30kb 

Button—$10 Net CPM 
260x60, Maximum 15kb, Premium Maximum 30kb 

Half-Page Ads—$60 Net CPM 
300x600, Maximum 35kb 

Rich Media—Premiums Apply 
Peel-Away, Eye Blaster, Pointroll, Unicast, Video 

Ads can by displayed on the following nymag.com sections: 
Detail pages, Articles pages, Search results, Listing pages 

Minimum Commitment—$25,000 Net 

Sections 
Restaurants 
Nightlife
News & Features 
Movies
Entertainment
Travel 
Fashion
Real Estate 
Shopping
Weddings
Beauty & Spas




